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The credit card business has a very good prospect in China, but the competition 
will become fiercer and fiercer. The problem how to understand further customers 
information and transfer them into the knowledge, so as to provide customers with 
better high quality personalizing service to retain and develop valuable customers, has 
become a very urgent project which the domestic banks are facing. The data mining 
technology can find some unknown and valuable knowledge from large amount of 
credit card business data. It undoubtedly provide banks’ credit card business with 
powerful support. 
This thesis mainly research the credit card data mart establishment and the 
application of data mining technology in credit assessment, customers and merchants 
value partition, customers consumptive preference. In addition, this thesis bring 
forward some new credit card marketing strategies and personalizing marketing 
methods which are based on data mining technology. The research will provide banks 
operating credit card business with new ideas and help domestic banks improve credit 
card service to achieve competitive advantages. 
This thesis’s main innovation include as following: 
(1) Introduce the data mining technology into the analysis of domestic 
banks credit card business. Emphasize on the application of data mining 
technology in credit assessment, customers and merchants value 
partition, customers consumptive preference.  
(2) Research the problem of the credit card data mart establishment. 
(3) Complementarily bring forward the cardit card credit scoring model 
which is based on other scholars consumption credit research. 
(4) Complementarily bring forward the credit card customers value model 
and the concept of mechants value and formula. 
(5) Bring forward some new credit card personalizing marketing methods.       
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目前有会员单位约 2.2 万个，发卡逾 10 亿张，商户超过 2000 多万家，联网 ATM
机约 66 万台。2001 年，VISA 处理了总值逾 2 兆亿美元的交易，仅在亚太区 VISA





，截至 2002 年 6
月末，全国银行卡发卡总量达到 4.38 亿张，比 2001 年年末增长 14%；2002 年 1
月至 6 月银行卡交易总额 6.1 万亿元，比 2001 年同期增长 25%；银行卡账户人
民币存款余额 5731 亿元，比 2001 年年末增长 1211 亿元，增长 26.8%。随着中
国银联公司的成立和跨行交易成功率的提高，银行卡跨行交易量得到了较大幅度
的增长。2002 年 1 月至 6 月共完成跨行交易 2.5 亿笔，清算金额 713 亿元，分
别比 2001 年同期增长 88.6%和 74%，其中，通过银行卡总中心完成的异地跨行交
易达到 473 万笔，清算金额 6.7 亿元，分别是 2001 年全年交易总和的 1.6 倍和
1.9 倍。 
                                                        
① 签账额指在销售点消费的销售额以及在 ATM 提取的现金的总和。 
② VISA 国际组织会讯，2002 年 6 月号。 
③
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